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Speaker Notes
Over its 40 year history, the Delaware Nature Society has established itself as a leader in environmental education.  We are the largest private, nonprofit, environmental organization in the state, with 8,500 members statewide. 	
The Nature Society’s mission is 3-fold, with education as a key element.  Each year the Society makes over 74,000 contacts statewide through school, public, and members programs.  
Stream Watch is an example of successful public/private partnership that provides education about the impact that land use has on water quality.



Get Active!



Speaker Notes
* Involve the Public - What does that mean ?

* Traditionally for volunteer coordinators - it means volunteer monitors for various programs

* How to reach the rest? Out side the choir?



How to Reach New Audiences?

e Partnerships
e Targeted Mailing
e Press Releases




How do You Bring Them In?
The Hook
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Attractive presentation
Free admission

Free Food

Timing & Location



Attractive Presentation

WATERSHED LECTURE SERIES
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Free Admission

 Make It Easy
 Make it Free

e Did | mention

FREE?




Free Food or Other Giveaways

e (Offer something to give them
e Doesn’t have to be elaborate
e Did | mention it was FREE?



Timing & Location

« Hold it at a centrally
located venue

e Set a time that the
most people can attend

 Make It convenient




Partnerships =

e |ncreases
financial help

o Expands
mailing lists
o Adds expertise
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Speaker Notes
Adds financial help

Share mailing lists - targets outside your list

Expands expertise and ideas

Able to address a larger variety of concerns & have a better idea of how marketing looks to others 



Marketing Message
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The Independence School is located at
1300 Paper Mill Road, Newark



Speaker Notes
Purpose - promote awareness of water quality issues, cultivate stewardship, and to collect information on the health of state waterways in support of state monitoring and assessment efforts


Why This Issue Is Important to
Them
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Speaker Notes
Be Specific -
* include real estate values,
* drinking water,
* health & safety of their kids & animals (swimming, wading)
* fishing




The Problem

e Public must know
there IS a Problem

o Use specific examples



Speaker Notes
* Many Environmental Entities are uncomfortable with “bad” news

* Doom & Gloom

* You must assume that the General Public knows nothing about environmental/water quality issues

* You cannot expect people to care about an issue or do something about an issue they do not even know exists!



And when your pet goes on the lawn, remember it
doesn’t just go on the lawn... S
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Speaker Notes
Or walk your pet...



King County, and the cities of Bellevue, Seattle, and Tacoma

And whenyou're fertilizing the lawn,
remember you’re not just fertilizing the lawn...



Speaker Notes
Or you fertilize your lawn …

Make a direct connection to them 
To things they do every day…..
Walking the dog…..



Take Home Message

e You can’t give just
bad news

e Must offer something
concrete that people

can do to combat the
problem

» o |t must be Easy &
3 Inexpensive



Speaker Notes
Be Specific -

* Back Yard Habitat

* planting native plants

* more trees - less grass

* don’t put leaf clippings in the stream

* rain barrels

* rain gardens



Get the scoop on your
pet...

When your pet goes
for a stroll, scoop up
the waste he leaves
behind and flush it
down the toilet or
dispose In the trash.



Speaker Notes
We also can get the scoop on our pets.  You can flush pet waste down the toilet as long as the droppings are not mixed with litter or other material - or you can dispose of it in your garbage can.



%, The average homeowner
| #4075 applies 10 times more
/% fertilizer per acre than the

average farmer!

Eliminate or minimize the

- £ use of chemical fertilizers

~ eTest your soil

*Apply In dry weather and
clean up spills

eUse compost


Speaker Notes
We can reexamine our yard maintenance practices:  

* Test your soil to know what it needs

* Never fertilize when rain is expected, and clean up all spills immediately.

* Use natural compost instead of fertilizers when possible. 



Challenges -

e Attitudes - Public &
Environmental
Community

 NPS Water Quality
Issues are Complex

 Partnerships -
Meshing &
Coordination of
Agendas



Speaker Notes
* Partnerships 
     *Are work & can have conflicting agendas
     *Good outweighs problems
     *Everybody Benefits
          *Expanded directed target groups
          *Everyone can bring something to the table
          *Consolidate resources & strengths
          *Fulfills many different group goals



Attitudes

e QOur Attitude

* Be Realistic
e Be Optimistic

e Public Attitude
 Repetition
 Time



Speaker Notes
*Our attitude
    *Be realistic in what you are able to accomplish & measure for success
    *How many people can you reach outside the “in crowd”
    *Optimistic - be positive! Every little bit helps when it comes to NPS

*Public Attitude
     *It takes time!! Does not happen overnight
     *This is a first step - repetition


NPS Water Quality Issues are

There 1s no silver
bullet

Each watershed Is
unique

Every citizen can have
a positive impact



Speaker Notes
*Each watershed has its own unique problems

*Each will have its own needs and fixes - 

*No one size fits all

*But - this has a flip side - variety of different options to address issues & impacts

*Every citizen can have a positive impact - no matter how small



Thanks to the following organizations for making available g
additional slides to incorporate into this presentation:

Christina Basin Water Quality Management Strategy,
University of Delaware and Chester County, Pennsylvania

Delaware Department of Natural Resources and
Environmental Control

Delaware Nature Society
Save Our Streams

National Wildlife Federation

Washington State Department of Ecology, King County,
and the cities of Bellevue, Seattle, and Tacoma


Speaker Notes
In summary
     *Keep it Short - one hour
     *Be sure to have a Take Home Message
     *Focus on One Single Issue - simplify but don’t talk down 
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